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- Fay5-8Y 1st Semester First Year
AP L Course Title R/E Credits Hours
FHE R International Marketing Management Seminar R 3 3
Ay 2 Researcch Methodology R 3 3
TP AL Electronic Commerce Seminar E 3 3
AR A S Culture & Creative Marketing Seminar E 3 3
Fl;iz& FHE R The Topics of Service Marketing Management E 3 3
SR BB E LA Products Development and Management Seminar E 3 3
.&:‘« |ihe g1 Organization theory and management E 3 3
FEEmELA Retailing ManagementSeminar E 3 3
(R e Pricing Analysis Seminar E 3 3
- -] 2nd Semester First Year
AP LA Course Title R/E Credits Hours
i FEEY R B4 Strategy Management Seminar of Distribution Industry R 3 3
HueEadymd s International Marketing Management Seminar E 3 3
MEMGEREL Customer Relationship Management Seminar E 3 3
BLirdirddig Integrated Marketing Communications E 3 3
R Brand Management Seminar E 3 3
0w % G- Consumer Behavior Seminar E 3 3
E 2 Numerical Method E 3 3
PRt Logistics Management Seminar E 3 3
i T L AT Digital Marketing Seminar E 3 3
Y- BE¥-2Y 1st Semester Second Year
AP LA Course Title R/E Credits Hours
FALh = A2 M.S. Thesis Seminar R 2 2
Bl (=) M.S. Thesisl R 3 3
FH R YR A Marketing and Logistics Operating Practical E 3 3
Wk T4 S Strategic Marketing Seminar E 3 3
PAF%E 2 5 4E Financial Management Seminar E 3 3
—BE 5 -8y 2nd Semester Second Year
B LA Course Title R/E Credits Hours
il (=) M.S. ThesislI R 3 3
i B ﬁ\“‘ 2 E I E AR Channel Strategy and Management Seminar E 3 3
*RELF LN Global Logistics Management Seminar E 3 3

# :3:R=Required;E=Elective
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Regulations

1. The minimum number of credits required for graduation is 32 credits
(including 11 required credits, 15 elective credits, and 6 credits for the master's

thesis).

2. The number of credits to be taken each semester is as follows: 6-16 credits in
the first semester of the first year, and 3-16 credits in each of the remaining

semesters.

3. Students are required to complete the academic ethics course offered by the
Taiwan Academic Ethics Education Resource Center and obtain a passing
certificate, or to participate in at least 6 hours of academic ethics-related
training and obtain a certificate of completion. When applying for the master’s
thesis oral defense, students must submit proof of completion of one of the

above requirements, and the application may be approved only after review.

4. Remedial course requirements: Thesis advisors have the authority to require
students to take additional related courses. The credits earned from such

remedial courses shall not be counted toward graduation requirements.

5. Graduate students, with the approval of the department chair, may take
courses offered by other departments’ master’s programs as needed for their
research. Credits earned from such courses may be recognized by the

Department and counted toward professional elective credits upon review.

6. The course “Marketing and Distribution Management Practice” includes self-

funded overseas off-campus learning activities.



