BAAH A F128 &R » 8374 FAmih
Ling Tung University Curriculum Standards in effect since 2023
Department(, #7%]):Marketing and Logistics

College(# F=):College of Business and Management(7#

Management( {7 & £2 /i3l § 12 k) HH )
Academic Year of Entrance( » § # ):2023
Program:Four-year B.D. for Day Division( p & £ 4]z & 1)
S-FEN-2Y 1st Semester First Year
AP LA Course Title R/E Credits Hours
AAFiTRT (=) Labor Education I R 0 2
P REdgeLY Chinese Reading and Thinking R 2 2
BORE B B E Career and functional development R 2 2
Wy (-) Physical Education 1 R 2 2
w2 (=) English I R 2 2
b G Economics I R 3 3
Al &Y Creative Thinking R 2 2
e:+8 (-) Accounting 1 R 3 3
g Marketing R 3 3
BEE Commercial Law E 2 2
HeAg A (=) Calculus I E 2 2
| A HER Basic Photography E 2 2
Y -BEx-8Y 2nd Semester First Year
il I Course Title R/E Credits Hours
A »F TS (Z) Labor Education IT R 0 2
w2 (Z) English 11 R 2 2
D LR Application of Chinese R 2 2
Wy (=) Physical Education II R 2 2
Py Management R 3 3
e+ 8 (=) Accounting 11 R 3 3
TEEE Retail Management R 3 3
HeAE A (=) Calculus II E 2 2
a8 (Z) Economics 11 E 3 3
| A#HT G ffi & 22t Fundamental 2D Design E 3 3
S BES-2Y 1st Semester Second Year
AP L Course Title R/E Credits Hours
BEFE Workplace English R 2 2
greias (=) General Education [ R 2 2
DI - Distribution Management R 3 3
ol M Consumer Behavior R 3 3
A (=) Statistics R 3 3
A4 FRER Human Resource Management E 3 3
AR AEFE Cultural and Creative Industries E 3 3
Wi e Transportation Management E 3 3
i %‘} % g Intelligent Retailing E 3 3
PE A T A Fashion Marketing E 3 3
* B A 7 Big Data Analysis E 3 3
W PLE A Introduction to Exercise Science E 3 3
AR KT (=) National Defense Education I E 2 2
- FE5- 8 2nd Semester Second Year
B LA Course Title R/E Credits Hours
B B Digital Application R 2 2
e GEe 4 AR Ethnics and Interpersonal Relationships R 2 2
e (Z) General Education II R 2 2
T w2 Marketing English R 3 3
PRAX- 17 4 Service Marketing R 3 3
FHET Marketing Research R 3 3
g Logistics Management R 3 3
5 F A R TOEIC Ability Training E 2 2
BEFATEELR LD Business Area Research and Store Planning E 3 3
W24 g International Marketing Management E 3 3
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BASHAFI2E &R~ 830
Ling Tung University Curriculum Standards in effect since 2023
Department(, #7%]):Marketing and Logistics

Management( {7 & £2 /i3l § 12 k)
Academic Year of Entrance( » § # ):2023
Program:Four-year B.D. for Day Division( p & £ 4|2 & 4])

T4 fe L)

College(% Fx):College of Business and Management( 5

B E )

wnitE (Z) Statistics 11 E 3 3
T Ir Electronic Commerce E 3 3
PAFR3R & A 47 Financial Statement Analysis E 3 3
AR KT (Z) National Defense Education II E 2 2
»2HBEX-8Y 1st Semester Third Year

AP LA Course Title R/E Credits Hours
e (=) General Education I1I R 2 2
E English for Specific PurposesESP R 2 2
ik iR Market Research R 3 3
eI Brand Management E 3 3
B T4 Internet Marketing E 3 3
£ EF R Enterprise Resource Planning E 3 3
LAl Integration of Marketing Communication E 3 3
frEyIm Warehouse Management E 3 3
Ef e A Commercials design E 3 3

B E - 82Y 2nd Semester Third Year

AP LA Course Title R/E Credits Hours
£ () General Education IV R 2 2
FHE R PR Marketing and Logistics Technology Application R 3 3
RS k-3 Marketing Planning R 3 3
A=) Project Seminarl R 3 3
R CEN-EFA Channel Strategy and Management E 3 3
A EB R Products Development and Management E 3 3
Kok e Strategic Marketing E 3 3
AR AT Pricing Analysis E 3 3
REEL M aE 0 Customer Relationship Management E 3 3
R ERBWRT Statistical Computer Softwares E 3 3
SrEEs- 8 1st Semester Fourth Year

Ap LA Course Title R/E Credits Hours
FEHRERY Business and Management Practicum R 1 1
7Y Internship R 2 9
B R Case Study for Marketing and Logistics R 2 2
Pk (c) Project Seminarll R 3 3
o hRER(-) The Second Foreign Languagel E 2 2
Ko LT LA Leisure and Tourism Management E 2 2
plEEE Entrepreneurship Management E 3 3
oo s FER I Operations and Management of Logistics Center E 3 3
BETERMERE® Business Intellectual Software Application E 3 3
BEER Business Law E 3 3
CEREEFTFHER Convention and Trade Show Management E 3 3
D S R Decision Analysis and Management E 3 3
BB AR Rt Planning and design of franchise store E 3 3
SrBES-_FY 2nd Semester Fourth Year

il R Course Title R/E Credits Hours
B‘ﬁ‘l R At Stylist Design E 2 2
W AR International Etiquette Practice E 2 2

- RES(Z) The Second Foreign Languagell E 2 2

'Fé Ik 2 Commercial Negotiation E 2 2
FHE Ry Marketing and Distribution Practice Internship E 3 3
FHEREAEFY Marketing and Industry Practice Internship E 3 3
- Store Management Implementation E 3 3
mBE EF T Virtual Store Pratices E 3 3

# :2:R=Required;E=Elective
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Regulations

1.The total number of credits required for graduation is 128, including 28 university-required
credits,9 college-required credits,54 department-required credits, and 37 professional elective
credits.

2.Students in their first to third years may take 16-25 credits per semester, while fourth-year
students may take 9-25 credits per semester.

3.Students must satisfy the University's graduation requirements for Chinese proficiency,
English proficiency, information literacy, physical fitness, and service learning in order to
graduate.

4.Students must meet the standards set forth in the Department’s Professional Competency
Assessment Guidelines in order to graduate. Information technology certifications obtained
through passing the University’s Information Literacy Assessment may be recognized by the
Department as foundational workplace information application certifications.

5.Students may take courses offered by other departments when equivalent courses are not
offered by this Department. Upon approval by the Department, up to 12 credits earned from
such courses may be counted toward professional elective credits, while credits earned from
interdisciplinary programs may be counted separately. Students may also take one course at
another institution when equivalent courses are not offered by this Department, and the
credits earned shall be included in the 12-credit limit for courses taken outside the
Department.

6.Students participating in the Reserve Officers’ Training Corps (ROTC) program who
complete the required summer and winter training and obtain official certification may apply

for waiver of the Department’s internship courses and corresponding credits.

7. Students admitted to this Department in the 2022 academic year (111th academic year)
through the sports performance admission pathway who successfully complete the Sports
Health Management Program courses may have the credits counted toward graduation
requirements. Among them, 15 credits of core courses in the program shall be recognized as
Department-required courses, and 20 credits of elective courses shall be counted as
professional elective credits of the Department.

8. The Department’s Business Administration Professional Internship and Internship courses
are generally based on 1 credit per 80 hours of student internship work.



Regulations

9. The Department’s Marketing and Distribution Industry Internship and Marketing and
Distribution Practice Internship courses are limited to a maximum of 75 hours of student
internship work per credit.



